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As well as being a beekeeper, I’m also a professor 
at the Pilon School of Business at Sheridan 
College, where I teach Marketing and Advertising. 

M A R K E T I N G  H O N E Y  



Marketing honey is no different than marketing any 
other product or brand. The key is differentiation. 

M A R K E T I N G  H O N E Y  



You have to find a way to market your honey 
which is unique. 

M A R K E T I N G  H O N E Y  
 



Other than price, what are some ways you can 
make your honey stand out over another brand? 
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• Having a unique jar or container 
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• Having a unique jar or container 
• Designing an original label 
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• Designing an original label 
• Making handmade packaging 
• Having added elements 
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Having a unique jar or container will set you apart 
from the competition and add value. 
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Designing an original label will make your honey 
unique, stand out and heighten value. 
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Having added elements will make you stand out as 
going above and beyond the competition. This type 
of add-on increases value. 
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Making handmade packaging differentiates your 
honey from everyone else out there. It’s one of a 
kind, making it more valuable. 
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Besides differentiating your honey from other 
brands on the market, what do all of these methods 
have in common? 

M A R K E T I N G  H O N E Y  
 



They all help to increase the value of your honey. 
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If a product holds more value, it’s considered a 
premium product, which consumers will be willing 
to pay a higher price for. 

M A R K E T I N G  H O N E Y  
 



Since the Canadian honey market is flooded  
with Non-Canadian honey, which is often sold  
at a low price point. 
 
It’s critical to find a strategy to develop your  
honey into a premium product. 

M A R K E T I N G  H O N E Y  
 



With the influx of inexpensive Non-Canadian honey, 
many Canadian honey producers may feel the need 
to lower their price point, in order to compete. 
 
This is known as price matching. 

M A R K E T I N G  H O N E Y  
 



Once you develop your honey into a  
premium product by increasing value,  
you no longer need to worry about  
price matching in order to stay competitive.  
You now have a competitive edge. 
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However, things jars, labels, packaging and added 
elements can easily be copied, no matter how 
original you think you’re being. 
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Maybe your differentiation was an old  
fashioned style jar. 
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A lot of other people likely thought that was an 
original, unique jar as well. 

M A R K E T I N G  H O N E Y  
 











To develop a successful long term marketing 
strategy for your honey, you must find a 
differentiating factor that is unique to you. 
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This strategy is the most successful because  
it’s personal, making it challenging for any 
competitor to copy. 
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Besides your jar, label, packaging or added 
elements, what are some things that you feel are 
unique to you that could be marketed to differentiate 
your honey? 
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• It could be your beekeeping philosophy 
• Something interesting about why you started 

beekeeping 
• Something unique about how you tend to your bees 
• Something unusual about the location of your bee yard 
• Something that stands out about you as a beekeeper  
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Deciding on what’s unique to you, your honey or your 
beekeeping, should be the starting place or 
foundation when beginning to market your honey. 
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Once you’ve clearly defined your foundation, the 
rest of your branding such as your logo, wordmark, 
colour scheme, photography choices, bottling, 
labeling and packaging should all start to fall into 
place. 

M A R K E T I N G  H O N E Y  
 



When these branding elements begin to come 
together, they should be very consistent, 
because they’re all built upon the same foundation. 
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For example, my apiary is located on the rooftop of 
the Japanese Canadian Cultural Centre. 
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My heritage is also Japanese Canadian. So blending 
of two styles of writing, along with the Zen 
philosophies of peace and harmony seemed only 
natural to me. 

M A R K E T I N G  H O N E Y  
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